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DISCLAIMER

This presentation has been prepared solely for use by PKO BP SA clients and shareholders or analysts and should not be treated as a part of
any offer or recommendation to conclude any transaction. The information contained in this presentation is derived from publicly available and
reliable sources, but PKO BP SA does not make any representation as to its accuracy or completeness. PKO BP SA shall not be liable for the
consequences of any decision made based on information included in this presentation.

The information contained in this presentation has not been independently verified and is, in any case, subject to changes and modifications.
PKO BP SA's disclosure of the data included in this presentation is not a breach of law for listed companies. The information was included in
current or periodic reports published by PKO BP SA or is additional information that is not required to be reported by Bank as a public
company.

In no event may the content of this presentation be construed as any type of explicit or implicit representation or warranty made by PKO BP
SA or, its representatives. Likewise, neither PKO BP SA nor any of its representatives shall be liable in any respect whatsoever (whether in
negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of any information contained herein or
otherwise arising in connection with this presentation.

PKO BP SA does not undertake to publish any updates, modifications or revisions of the information, data or statements contained herein
should there be any change in the strategy or intentions of PKO BP SA, or should facts or events occur that affect PKO BP SA’s strategy or
intentions.

This presentation contains certain market information relating to the banking sector in Poland, including information relating to the market
share of certain banks and PKO BP SA. Unless attributed exclusively to another source, such market information has been calculated based
on data provided by third party sources identified herein and includes estimates, assessments, adjustments and judgments that are based on
PKO BP SA’s experience and familiarity with the sector in which PKO BP SA operates. Because such market information has been prepared
in part based upon estimates, assessments, adjustments and judgments and not verified by an independent third party, such market
information is, unless otherwise attributed to a third party source, to a certain degree subjective. While it is believed that such estimates,
assessments, adjustments and judgments are reasonable and that the market information prepared is appropriately reflective of the sector and
the markets in which PKO BP SA operates, there is no assurance that such estimates, assessments and judgments are the most appropriate
for making determinations relating to market information or that market information prepared by other sources will not differ materially from the
market information included herein.

PKO BP SA hereby informs persons viewing this presentation that the only source of reliable data describing PKO BP SA’s financial results,
forecasts, events or indexes are current or periodic reports submitted by PKO BP SA in satisfaction of its disclosure obligation under Polish
law.
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LOANS AND CREDITS - PKO BP

Growth of the loan portfolio
Volume of loans

Gross amount, PLN bn

Structure

3Q07
> Y-on-Y growth of loan portfolio 1.1 Q
I
by 25.7 %

59.5

» Consumer loans and 56.6
mortgages represent 59.5% of
the Bank portfolio:

= \Volume of consumer
banking loans increased Y-
on-Y by 15.5%

» Volume of mortgages
increased Y-on-Y by 42.5%

» Small and medium enterprises
loans increased Y-on-Y by
48.8%

» Corporate loans increased Y-
on-Y by 9.5%

3Q06 2006 3Q07
@ Consumer B SME
@ "New" portfolio housing loans B Business loans

@ "Old" portfolio housing loans
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DEPOSITS - PKO BP
Continuous growth in the deposits base
Volume of deposits

PLN bn
y —>  Structure
0,
> Y-on-Y growth in clients /@ 3Q07
deposits by +5.2% to PLN 82.6 85.7 86.8

86.8 bn

» Increase in clients deposits
by 2.6% in comparison to
2006-end (the fall in private
banking was compensated
by increase in corporate)

» Increase by 9.5% (+PLN
9.0 bn) of total funds
deposited in PKO BP
Group, in comparison to
2006-end, mainly due to
PLN 7.8 billion increase in
assets managed by PKO

TFI (from PLN 8.5 bn to
16.3 bn at 3QO7—end) O Consumer B SME @ Housing B Corporate @ Other

3Q06 2006 3Q07

[ ]
(0 PKO BANK POLSKI



PKO BP BALANCE SHEET RESULTS

In this year we can notice dynamic growth of clients credits and savings

PLN bn
Market position \

952 99.1 100.0 101.7 106.0

Two-digit assets growth rate

Balance sheet total

j » Credit growth at the rate of over
25% during a year

PLN bn Market share \
« Credit quality improvement —

moe Ivoe 107 1107 107

(%0}
3 56.6 595 Private NPL ratio fall of about 2 p. p.

o individuals

(9}

%) : e Strong position on retail

e 1Noe6 Ivoe 107 1107 1107 Busmess .

0 entity market — market share in loans

5.7%| B84 B84 K74 |3 90 and private individuals savings
Non Performing Loan ratio / over 20%

al @ Market share \

- 103.2

= go3 942 980 993 _

é Private

& individuals

5

= Business -

= 0

O Mo IvVoe 107 1107 1107 entity 87 %

J
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SALE RESULTS- SELECTED CREDIT PRODUCTS

The sale of retail products is growing

PLN million

1594 1566

1194

Consumers credits — new sale

* Monthly sale over PLN 0,5 bn

« Market share at the level of
about 18%

| 07 I1o7 o7

Market
share

Credit cards — number of
issued cards
thousands

943 1002

972

Mortgage credits — new

sale o Sale during three
PLN million quarters of 2007 — 70%
4056 3789 higher f[hen in the similar
3109 period in 2006
e Business slowdown in
housing credit market
1 07 Il 07 Il 07
Market .@
share

| 07 1107
Market

share

o7

e Over 1 million credit cards

* 40% growth in comparison to
the similar period in 2006
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SALE RESULTS - INVESTMENT FUNDS

PKO BP is unquestionable leader in the sale of investment fund units

Investment funds — assets under management

PLN bn
(+1429% e 163

11.5

8.5
6.8

11 06 IV 06 1 07 [ o7

e D D G @D @D

* Record sale of newly issued investment fund units — about PLN 8 bn
assets increase from the beginning of this year

3 pp improvement of PKO TFI market share from the beginning of this
year

» Over 140% increase in assets managed by PKO TFl at the end of Ill
quarter 2007 in comparison to the similar period in 2006
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RETAIL BANKING - PKO BP

Growth of consumer loans and deposits

_ PLN bn
Deposits 39.2

Loans 12.2

PLN bn 11.6 11.5

3Q06 2006 3Q07 3Q06 2006 3Q07
In 111QO07 Bank:

» extended current product offer to a cash loan called ,Max Pozyczka Mini Rata” (Max Loan Mini
Instalment) with increased customer accessibility due to limiting the formalities required to obtain such
loan, the Bank entered deeply the Consumer Finance market, reaching more risky customers

» included in the product offer the half-year structured deposit ,Range depo with USD/PLN” (,Range depo
z kursem USD/PLN"), which interest depends on USD/PLN currency rate

» achieved the record sale of investment fund units at the level of PLN 1.77 bn

@
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RETAIL BANKING - PKO BP
Productivity of loans and deposits

Pp.

pp. 3,00 1 Deposits

Loans
10 -
9.29 9.24 2 44
8.83 2,50 A 240

2,00 -

1,50 ~

1,00 -

0,50 -
3Q06 2006 3Q07 3Q06 2006 3Q07

In the [11Q07 Bank:

» keeps the productivity of loans portfolio at level of 9 pp.

» increased the productivity of deposits portfolio by 0.54 pp. in comparison to 3Q06

@
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RETAIL BANKING - PKO BP

Profitability
PLN bn

PLN mn F & Cincome

0.86

2 - Interest income

1.8 1 1.629 0.8 -

1.6 -
+18.61%

1.373 0.66

1.4 -
0.6 A

+29.9%

1.2
0.4 ~
0.8 -
0.6 -
0.2 A

0.4

0.2 ~

3Q06 3Q07 3Q06 3Q07

In the 11IQ07 Bank increased:

» interest income on retail banking activity by 18.6% (YoY) due to a maintenance of high
productivity of loans and deposits products sale

» fees and commission income (+29,9% YoY) significantly due to acquiring new customers and
dynamic sale of investment fund units and investment deposit products
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PRIVATE BANKING - PKO BP

Growth of consumer loans

_ PLN bn
Deposits
17.8 17.3

14.5

3Q06 2006 3Q07 3Q06 2006 3Q07
» Significant growth of loan volume

» Gradual transfer of some deposit funds to investment deposits offered by PKO TFlI
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PRIVATE BANKING - PKO BP

Productivity of loans and deposits
Pp.

Deposits

pp. 25 -

6 - Loans a3
5.8 / ' +0.38 PP, 210
>0 / g 1.77
5.4 - 5.26 1.78 :
5.2

5 1.5 A
4.8 1 4.62
4.6

l .

4.4 1
4.2 1

0.5 -

3Q06 2006 3Q07
3Q06 2006 3Q07

In the 111IQ07 Bank achieved:

» increase in the productivity of loans portfolio at level of 1.2 pp.

» increase in the productivity of deposits portfolio by 0.38 pp. in comparison to 3Q06
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PRIVATE BANKING - PKO BP

Profitability
PLN mn
PLN mn 200 - F & Cincome
. 176.8
400 - Interest income 386.2
350 322.1
150 A
250 - +19.9%
100 - 91.8

200 -
150 -
50 -

100 -

50 -~

3Q06 3Q07 3Q06 3Q07
In the 111IQ07 Bank increased:

» interest income on private banking activity by 19.9% (YoY) due to a maintenance of high
productivity of loans and deposits products sale

» fees and commission income (+92.3% YoY) significantly due to acquiring new customers and
dynamic sale of investment fund units and investment deposit products
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BANKING CARDS BUSINESS - PKO BP

Strong growth in credit cards

thousands Of Cards /
+43.9%

24.4

23.9

27.3 25.5

Growth of banking
cards issued by
570 thousands
(+8.5%) to 7 244
thousands

1H06 3Q06 2006 1Q07 1HO7 3Q07

O individual cards B PKO euro business cards
> In 111Q07 PKO BP has issued 87.8 thousand banking cards of which 30.5 thousand were credit cards, this

resulted in increase of issued cards by 4.1% and 7.2% respectively from the 2006 end

» Number of individual credit cards increased by 46.2% to 978.2 thousand and drop of business credit cards
by 12.2% to 23.9 thousand in comparison to 3Q06
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CURRENT ACCOUNTS - PKO BP

thousands of accounts

5 338 5 387 5423

5 455

Current accounts

v

5492

5 533

About 2.3 million of
PKO BP clients
using electronic
banking services
(36.8% of all
accounts owners),
of which over 1.6
million users of
electronic banking
services of PKO

Inteligo and 692
thousands Inteligo
accounts

1HO6 3Q06 2006 1Q07 1HO7 3Q07
Internet banking (Inteligo) 1HO6 30Q06 2006 1Q07 1HO7 3Q07
Individual Internet accounts in
thousands 544 564 585 605 613 628
SME in thousands 59 60 62 63 62 64
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SMALL AND MEDIUM ENTERPRISES - PKO BP

Further growth of volumes

Deposits PLN bn

PLN bn Loans

5.8

3Q06 2006 3Q07
3Q06 2006 3Q07

In 111Q07 Bank:

» achieved a record sale of loans in the amount of PLN 1.45 bn, which means an increase by 62% in
comparison to 3Q06

» continued, introduced in 1HO7, price promotion i.e. reduced commission charge for extending
“Szybki serwis kredytowy” (the Quick Credit Service) loan, a loan dedicated to small and medium
sized enterprises

[ ]
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SMALL AND MEDIUM ENTERPRISES - PKO BP

Productivity of loans and deposits
Pp.

4 Deposits

pp.
4.00 - Loans | 3.34

3.50

3.00 4

2.50 2.51
2.34

2.50 -

2.00

1.50

1.00 -

0.50 4

0.00 A L
3Q06 2006 3Q07 3Q06 2006 3Q07

In the 111Q07 Bank:

» keeps the productivity of loans portfolio at level of 2.50 pp.
» increased the productivity of deposits portfolio by 0.38 pp. In comparison to 3Q06
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SMALL AND MEDIUM ENTERPRISES - PKO BP

Profitability
PLN bn

. PLN bn )
Interest income F & Cincome

0.252 0.218

0.201

0.2 A

0.2 4 0.175

+43.64% +8.59%

3Q06 3Q07 3Q06 3Q07

In the 111Q07 Bank increased:
» interest income on small and medium enterprises business activity by 43.64% (YoY) due to a
significant increased of loan and deposit volumes

» fees and commission income (+8,59% YoY) due to acquiring new customers and dynamic
sale of loans
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MARKETING ACTIVITY

Marketing campaigns

Key assumptions:

» The aim of all marketing activity is to support business,

» All campaigns base on common communication strategy:

 Each commercial plays both a product and image role.

* Main assumption of a communication strategy is the personalisation of a
mutual relation between the Client and the Bank.

 The most important thing is to create a partnership relation with Clients.
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MARKETING ACTIVITY
Marketing campaigns in the third quarter of 2007.

Consumer credits

ATL

BTL
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MARKETING ACTIVITY
Marketing campaigns in the third quarter of 2007.

Mortgage credits

ATL

BTL
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MARKETING ACTIVITY
Marketing campaigns in third quarter 2007.

Superkonto Student

BTL
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MARKETING ACTIVITY

Sponsoring

Key assumptions:

» Sponsoring activities of PKO BP are led in a systematic, long-term

and coherent way.

» Activities focus on two creative programmes:

 PKO Blisko Muzyki,
 PKO Blisko Sportu.

[ ]
(0 PKO BANK POLSKI

23



MARKETING ACTIVITY

Sponsoring — major events

ROD STEWART AND HIS GREATEST HITS
“SPACE OF FREEDOM” Concert - 26.07.2007

The Concert organised by
“Gdansk Foundation” to celebrate
the anniversary of the 1980’s
foundation of Solidarity trade
union.
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MARKETING ACTIVITY

Sponsoring — major events

A BIGGER BANG - 25.07.2007

- The Rolling Stones Concert

The Concert was a part of a
world tour that started in
2006 to promote the band's
latest alboum ,A Bigger

Bang’.
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MARKETING ACTIVITY

Sponsoring — major events

RYSIEK RIEDEL MUSIC FESTIVAL — 28-29.07.2007

The Concert organised in
Tychy to celebrate the famous
Polish singer Ryszard Riedel
and to warn youth of the
destructive influence of drugs.
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